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weighting factors to reflect their relative importance.
3.Systematic Evaluation: Employ an approach to determine the percentages of each packaging material's
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sustainability, enabling the ranking of materials from most to least sustainable.
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Consumer Behaviour: Survey Analysis

I Im 1.Distribution: Survey 600 undergraduate students to explore attitudes and behaviours regarding beverage
packaging.

Master of Seience in sustainability Management UofT - 2_Syrvey Questions: Evaluating sustainable behaviours and understanding perceptions shifts from knowledge
dissemination about LCA

3.Utilizing R Studio: Use statistical tools to generate bar plots, pie charts, and tables and conduct correlation
analysis, facilitating the identification of associations and relationships between variables.

ANALYSIS: CONSUMER BEHAVIOUR SURVEY
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e 21% of young consumers are very aware of their
impact and thus choose sustainable packaging
during their daily shopping
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e Positive correlation between familiarity with Bioplastics
PACKAGING MATER'AL IMPACTS sustainability and the influence of packaging
material on beverage choice
e Weak but positive relations between people
prioritizing waste reduction are more likely to
consider packaging when shopping.
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e Paper disposed of In

landfills takes 2-5
months compared to
glass and plastic.

e Plastic production process
uses steam, which
significantly lowers energy
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Sustainability ranking: Before and after infographic
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