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ABOUT HP

HP is a purpose-driven technology company with a belief
that one thoughtful idea has the power to change the
world.

PROBLEM

Canadian governments and businesses continue to buy at the lowest price, prioritizing cost over value.
Only 18 businesses in Canada have committed to science-based climate targets as of 2021.
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N ‘ As our climate changes, the way Canada buys must change too. o & B
Requiring “Sustainable Procurement” is CSR 1.0 - Looking inward to reduce scope 1 and 2 emissions WHAT
the most clear and economically efficient v’ Increasing postconsumer recycled content (PCR) by improving recycling services PEOPLE SEE

through the HP Planet Partners program.

market signal that can drive Canadian

: : : : o v" Creating jobs in Haiti to collect and clean ocean-bound plastic for HP products
businesses to invest in sustainability and

in collaboration with the Lavergne Group in Montreal.

a circular economy. v' Intentionally investing in non-profit partnerships that help HP meet its
sustainability requirements, such as reaching 75% circularity for all products
I) and packaging by 2030 and using 30% PCR in all PC and print products by 2025.
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CSR 2.0 — Looking outwards to help Canada meet its requirements
SDG targets (by 2030) and net-zero targets (by 2050)
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v v' Tackling scope 3 supply chain emissions (which is 11.4x greater than
operational emissions) by providing sustainability education and resources

| C
n _ worth $S30-40K to channel partners through Amplify Impact.
_ v’ Lobbying for higher sustainability requirements and criteria in Request for
Business <« =  Government <«— Household .
Proposals/Quotes/Information (RFXs).
t v’ Free public speaking engagements to inform non-HP partners and customers
| about the circular economy & Sustainable procurement
: fivy v’ Proving HP Canada is the most sustainable tech company in Canada gave the
| I ) Head of Sustainable Impact, Frances Edmonds, the credibility to:
|
| oroduct * earn a seat on the federal government’s advisory panel on their sustainable
L - == - I\;IC;rIgeCt development strategy; and the expert panel on the Circular Economy WHAT PEOPLE

* serve as a business representative for the Minister of Environment. DON’T SEE



https://sciencebasedtargets.org/reports/sbti-progress-report-2021/progress-data-dashboard
https://www.hp.com/ca-en/hp-information/sustainable-impact.html
https://www.hp.com/ca-en/hp-information/recycling/ink-toner.html
https://www.hp.com/us-en/shop/tech-takes/hp-computers-made-with-oceanbound-plastics
https://hp.sharepoint.com/sites/ww/sustainability-resources/Documents/HP%20SI/HP%20Sustainable%20Impact%20Report%202021.pdf?cid=b60bd93d-e8a2-4549-8c0b-aa73e3f3b289
https://www.cdp.net/en/research/global-reports/transparency-to-transformation
https://press.hp.com/us/en/press-kits/2022/hp-amplify-impact.html
https://h20195.www2.hp.com/v2/GetDocument.aspx?docname=4AA7-0671ENCA
https://sustainabilityadvantage.com/sp/overview/

